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Cycle Topic/Unit 

Title – Big 

Question 

Content Coverage Skill development and links to other areas of this subject’s curriculum 

1  

 

 

 

RO97 

How do I 

create a 

interactive 

digital 

media 

produc? 

Topic Area 1:  Plan interactive digital media 

Students will learn to about the format types used for interactive digital media including: 
Websites, information points, mobile apps, e-learning products, digital maps and game. 
Know the hardware devices used to access interactive digital media including: 
Computers, games consoles, kiosks, phones, smart televisions and tablets. 
Understand the methods of user interaction including: 
Touch screen/stylus, voice controls, camera input, keyboard/buttons, mouse/joystick control. 

 

In this unit students will learn to design and create interactive digital media 

products for chosen platforms. Students will learn to select, edit and repurpose 

multimedia content of different kinds and create the structure and interactive 

elements necessary for an effective user experience. 

Some of the knowledge, understanding and skills required when completing this unit 

will transfer to the learning in Unit R093.  
2 Topic Area 2:  Interactive digital media content 

Students will learn the following types of content and how they are used in interactive digital media: 

Images, audio, video, animation, text, tables, lists, forms, navigational buttons, maps, quiz, layers 
Understand how assets are used to create content 
Understand how the form and structure of interactive digital media products is affected by the digital 
media content, audience and purpose. 
 
Topic Area 3:  Features of interactive digital media design 
Once the interactive digital media product is complete, the final task for students is to test/check and 
review it before offering improvements and further developments. Students are then required to write a 
review that assesses the appropriateness for the audience, purpose and client as well as conventions of 
the product. 

3  

R093 

Creative 

iMedia in 

the media 

industry 

This unit is assessed by taking an exam. 
In this unit students will learn about the media industry, digital media products, how they are planned, 
and the media codes which are used to convey meaning, create impact and engage audiences. 
Topics include: 
o The media industry 
o Factors influencing product design 
o Pre-production planning 
o Distribution considerations 

Some of the knowledge, understanding and skills learned when completing previous 

units will be transferred to the learning in unit R093. 

Completing this unit will introduce the foundations for further study or a wide range 

of job roles within the media industry. 
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