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Cycle Topic/Unit 
Title – Big 
Question 

Content Coverage Skill development and links to other areas of this subject’s curriculum 

1  

Unit 2 – 
Customer 
service for 

retail 
business 

This unit introduces learners to the importance of customer service to retail 
organisations. Learners will gain knowledge and understanding of the principles 
of customer service and how retail organisations use these to give their customers 
a positive experience. Learners will gain knowledge and understanding of the 
importance of meeting the expectations of different types of customers in 
physical stores and online, and how this can be achieved in different retail 
environments.  

• Learners will develop research skills to gather data in order to 
investigate the quality of customer experience across different retail 
organisations, analysing and presenting findings.  

 
Internal NEA – 30% 

2 

3  

Unit 3 – 
Merchandisin

g and 
marketing 

retail 
products 

This unit introduces learners to the importance of visual merchandising and 
marketing to retail organisations. Learners will gain knowledge and 
understanding of the purpose and principles of visual merchandising and the ways 
in which retail organisations use visual merchandising in their physical stores and 
online, to attract customers and achieve their aims. Learners will design visual 
merchandising installations and explain how these installations will target 
customers and help them achieve their aims. 

 

 

• Learners will gain knowledge and understanding of how marketing is 
used by retail organisations to achieve their aims; 

• Learners will understand the importance of identifying targeting 
customers and how the marketing mix is used to achieve aims, including 
the increased use of technology in promotion; 

• Learners will make use of their knowledge and understanding gained 
from Unit 1.  

Internal NEA – 30% 

4 


