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ACADEMY
LANGLEY
Cycle ] Topic/Unit Content Coverage Skill development and links to other areas of this subject’s
Title — Big curriculum
Question
1 Theory. In this unit students will learn how to develop visual identities for
clients. They will also learn to apply the concepts of graphic design
RO94 Topic Area 1: Develop visual identity to create original digital graphics which incorporate your visual
identity t t t audi . leting thi it will
What is Students will learn to design a concept for the visual identity which is fully suitable I eniity 1o engage d 'qrge avdience. Comple |n§? s it wi .
] ] introduce the foundations for further study or a wide range of job
visual for the client. . o
. X roles within the media industry.
identity and
: Topic Area 2: Plan digital graphics for products
how is used P grial grap P Some of the knowledge, understanding and skills learned when
igital . . . . . . .
on dlﬁ.l 02 Students will show comprehensive understanding of the extent to which the visual completing this unit will be transferred to the learning in unit R093.
graphicss identity is fit for purpose.
2 Theory.

Topic Area 3: Create visual identity and digital graphics

Students will learn to use tools and techniques to create a visual identity which
fully meets client brief.

Students will use tools and techniques to create the digital graphic product which
fully meets client brief.

R094: Visual identity and digital graphics ‘ R093: Creative iMedia in the media industry

Topic Area Topic Area

Develop visual identity Factors influencing product design

8]

Plan digital graphics for products Factors influencing product design

Pre-production planning

Distribution considerations

w

Create visual identity and digital graphics Pre-production planning

Bw b w |~

Distribution considerations|
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RO94

What is
visual
identity and
how is used
on digital
graphics?

NEA.
Topic Area 1: Develop visual identity

Students will need to be able to apply their knowledge and show it within the
digital graphic product they produce as part of the NEA.

Topic Area 2: Plan digital graphics for product

Students to demonstrate their skills to independently generate pre-production
documents for their digital graphic product as part of the NEA.

Some of the knowledge, understanding and skills learned when

completing this unit will be transferred to the learning in unit RO93.

R094: Visual identity and digital graphics

‘ R093: Creative iMedia in the media industry

Topic Area Topic Area
1 | Develop visual identity 2 | Factors influencing product design
2 | Plan digital graphics for products 2 | Factors influencing product design
3 | Pre-production planning
4 | Distribution considerations
3 | Create visual identity and digital graphics 3 | Pre-production planning
4 | Distribution considerations|

NEA.
Topic Area 3: Create visual identity and digital graphics

Students to demonstrate their skills in using techniques in the software to create or
edit assets and then create the final digital graphic product as part of the NEA.




